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Mr. Patrick Wong (Madcradle Online)
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DEVICES THAT CHINESE
NETIZENS USE TO GO ONLINE
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Source: comScore Social, Digital & Mobile in China 2014
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THERE ARE AT LEAST

490,000,000

SEARCH ENGINE USERS IN CHINA

Source: comScore Social, Digital & Mobile in China 2014
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3D Animation School - NYFA edu

v nyfa edul

Learn 3D Digital Animation! Create Animation Films. Apply Mow
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HKU SPACE - Multimedia Programmes & Short Courses in Hong Kong
hkuspacs.hku.hk ; Part-time - PAAEA -

HKU SPACE offers HIKU SPACE - Muhtimedia Programmes & Short Courses in Hong
Kong

Diploma in Multimedia Web Design and Development ( CEE course ...
oo Gomputeracademy com hidhtm/ca_dwd him - EURTFIE

And thank you for the tutor's patient to teach and try to make the class more interesting
and haw they arrange the time for us ta have the class. | have enjoyed the

Multimedia - Wikipedia, the free encyclopedia

en_wikipedia - TERCAEAR - R

In Education, multimedia is used to produce computer-based training courses (popularly
callad CBTs) and reference books like encyclopedia and almanacs

Multimedia. DES\QH Courses Sydney, Multimedia Design School .
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Online videos nn\he basics of Dnec(m Flash, Dreamweaver, Photoshop, and
AfterEffects

CIT - Cork Institute of Technology - Multimedia (BA Honours)
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Bachelors in Multimedia
wovewlimkakwing. net/

Develop the Design Skills Needad
in Today's Multimedia World

Raffles Open day

v raffleshongkang. com/

Join our Open Day & free workshops
Experience the fun of design

Video Production Co. HIK

w ypp com hk/
Full Range of Video Praduction serv
IPO Videa, Corproate Video Training
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Online Advertising Management
Platform
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Platform Benefits Overview

INCREASE PRODUCTIVITY

Save up to 90% of the time you spend managing campaigns

m B n
= GET ALLYOUR DATA IN ONE PLACE
n— One place to visualize data from multiple data sources
— CONV.
( ’ BOOST RESULTS LIKE HUMANS SIMPLY CAN’T
S el CPA DO
Automate bid & budget management with algorithms
e 5?
— AUTOMATE REPORTING
T Automate client reports with unparalleled reporting capabilities
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Targeting Strategy

* Device
* Day of Week
* Hour of Day

e Ad Extension

DAY
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Optimization Strategy

* Performance Comparison
e Automation Rules

* Quality Score

* Keyword Expansion

* Negative Keyword

Maintain Top
Performance Review Too High Bids Review Ads
Keywords in Top Keyword Performance
Position

Using Acquiso
Platform to manage
PPC account

Filter Negative : Review Low Review Ads Extension
Keyword Expansion

Keywords Performance Keyword Performance
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Optimization Solution - Linkup Google Analytics
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External Data Sources Import data and st from other pop sery s Add a New Data Source
C t Acce Vizz Tech 2 source(s) canfigured
Top One Claaning Serv @
Treasure Corp. Ltd — A(QUiSiO Tracking Ede
aCQUISIO —
Trtech Enviranment Technology
<o rd
of Mospaals All Web Site Data
) .‘.".5 | [oias .
c Umited Gox 8IC aly Edit Removs

All Campaign Groups
Campaign Group : Yahoo Bing_VizzTech
& Conv. Paths |
Ad Groups Keywords Ads Search Queries
View: All But Deleted ~ Channels ~ Filters ~ Columns ~ Export ~ Q
Select Columns Q Drag And Drop To Reorder
Keyword Fields (12/20) Conv. Rate
Common Metrics (9/16) Cost
AdWords Metrics (0/18) Cost/Conv
Conversions & Attributions (0/38) Avg CPC
Bing Ads Met 0/6
ing Ads Metrics (0/6) Avg Pos
Call Tracking (0/20)
Avg. Time on Page
Google Analytics (6/145)
Bounce Rate
Analytics Clicks Add B
Cost / Goal 1 Completion
Analytics Unique Page Views Add
Analytics Unique Visitors Add Ciowt £Cbut2 Chemploivn
Avg. Time on Page Added ViSRS T npsasion
Avg. Time on Site Add Visits / Click
Bounce Rate
Bounces
Bounces / Click
Bounces / Impression -
Open Fields (0/40)
Cancel
+ Keywords < Revert Status~ Bulk Edit ~ « Page 1 of6 » 25
Match Type Approval Status Sening Status Impr Clicks CTR  Conv.  Conv. Rate Cost Cost/Conv. Avg CPC | Avg Pos  Avg Time on Page Bounce Rate ~ Cost/ Goal 1 Completion Cost / Goal 2 Completion
215,616 1,081 0.50% 725 67.07% HKD 10,910.04 HKD 15.05 HKD 10.09 2.36 00:00:00 0.00% HKD 0.00 HKD 0.00
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Clear Al

Columns

May 14, 2014 - June 12, 2014 T

To Default

27 selected

v gems per page 1-25of 127 tems

Visits

Impression

0.00%

Visits / Click

0.00%
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Optimization Solution — Customization report

PERFORMANCE by SEARCH ENGINE

Date range : Last Month (May)

Consolidated Campaigns mpe.
AdWords 36,735
AdCenter 27023
Yahoo Search Marketing 39,479

103,237

CLICKS by SEARCH ENGINE
Date range : Last Month (May)

Chicis

429
301
285
1,015

Adw

Microso it AdCenter
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Yahoo Search Marketing
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CTR Awg. CPC

1.16 %
1.11 %
0.72 %
0.98 %

|['I./'|f20]'| 712f'31f201'|)|

Cost Avg. Pos. Conv. Conv. Rate Cast/Conv.
$284 41

$596 $2,558.70 3.43 2 209%

s$1.23 $§373.23 3.15 3 0.99 % S124.41
$2.90 $827.79 2.47 o 0.00 % $0.00
$3.70 $3,760.72 299 2 1.18 % $313.39

@ content 45725 8814 %
@ search 6,147  11.85 %

CLICK THROUGH RATE by SEARCH ENGINE
Date range : Last Month (May)
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@ content 316 56.42 %

244 4357 %

@ search

week month dayofweek summary
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Clicks

graph by: week month dayofweek summary

ey

september 2011 November 2011

$3,600.00
$3,000.00
$2,400.00 &
$1,800.00 1
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week month dayofweek summary
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Thank you
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